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General Updates

SalesAl A/B tested implemented
Updated audience lists, which has caused a lot of fluctuation in overall performance

specifically revolving around impressions.
Copy & creative edits have been finalized and summarized on the Campaign

Status Report.

Here is the biweekly summary of the leads: Lead Review
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https://docs.google.com/spreadsheets/d/1_7zT6hpFM7GqTYpzCdehOLavY-cI0L4jIGqsp_9IUBU/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1_7zT6hpFM7GqTYpzCdehOLavY-cI0L4jIGqsp_9IUBU/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1PiT4A3G6yK1Bq5EES74Ttmv37vO2DiaMfqGcNoqK9mQ/edit?usp=sharing

3-Month Summary

e  GOALS:
o  CPLTARGET $150-300
o 60 LEADS PER MONTH
° Big wins going into January. CTR decreased, however
CPC and CPL decreased quite a lot and has almost

doubled the amount of leads received in December!

*Note: this date range differs from the data in the rest of the
performance deck.
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Target RevOps Persona

1/17-1/30

° Big decrease in CPC and increase in CTR, but no leads.

people.ai

Pipeline stalled?

o

GET THE FREE EBOOK '

° Audience: Zoom Info T1 List, Operations, Function Exclusions
° Copy: https://docs.google.com/spreadsheets/d/1_7zT6hpFM7GqTYpzCd

ehOLavY-clOL4jIGgsp_91UBU/edit#gid=619653336
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Awareness RevOps Persona

1/17-1/30

° Slight decrease in engagement but generated 1 lead.

people.qi

5 Signs for RevOps
that the Sales Pipeline
Needs Repair
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Conversions
Audience: Zoom Info T1 List, Operations, Function Exclusions CPA
Copy: https://docs.google.com/spreadsheets/d/1_7zT6hpFM7GqTYpzCd

ehOLavY-clOL4jIGgsp_91UBU/edit#gid=619653336




Consideration RevOps Persona

1/17-1/30

° Overall increase in performance and 3 leads generated.

people.ai

to simplify the seller workflow and
improve data hygiene. Here’s how.

75%

READ THE PLAYBOOK

° Audience: Zoom Info T1 List, Operations, Function Exclusions
° Copy: https://docs.google.com/spreadsheets/d/1_7zT6hpFM7GqTYpzCd

ehOLavY-clOL4jIGgsp_91UBU/edit#gid=619653336
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Decision RevOps Persona

1/17-1/30

° Increased in performance and 1 lead this period.

people.qi

With People.ai, TTEC
revamped their sales
process,

, and improved rep
satisfaction W

GET THENCASE STUD

° Audience: Zoom Info T1 List, Operations, Function Exclusions
° Copy: https://docs.google.com/spreadsheets/d/1_7zT6hpFM7GqTYpzCd

ehOLavY-clOL4jIGgsp_91UBU/edit#gid=619653336
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Purchase RevOps Persona

1/17-1/30

° Overall even performance and 1 lead generated.

people.ai

See how People.ai
enhances your
CRM hygiene for

GET A DEMO

° Audience: Zoom Info T1 List, Operations, Function Exclusions
° Copy: https://docs.google.com/spreadsheets/d/1_7zT6hpFM7GqTYpzCd

ehOLavY-clOL4jIGgsp_91UBU/edit#gid=619653336
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Target Sales Persona

1/17-1/30

° Overall even performance with 1 lead.
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3 Ways Sales Leaders
Can Create a Culture of

in Their Sales Org

Learn more

° Audience: Zoom Info T1 List, Operations, Function Exclusions
° Copy: https://docs.google.com/spreadsheets/d/1_7zT6hpFM7GqTYpzCd

ehOLavY-clOL4jIGgsp_91UBU/edit#gid=619653336

Clicks
Cost Average

CPC

Impressions

CTR

Conversions

CPA




Awareness Sales Persona

1/17-1/30

° A bit of an increase in CPC but still generated 1 lead.

people.ai

Level up
your sales

team's skills

READ THE BLOG

Learn more

° Audience: Zoom Info T1 List, Operations, Function Exclusions
° Copy: https://docs.google.com/spreadsheets/d/1_7zT6hpFM7GqTYpzCd

ehOLavY-clOL4jIGgsp_91UBU/edit#gid=619653336
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Consideration Sales Persona

1/17-1/30

° Increase in CTR but no leads this period.

people.ai

Five9 Puts Data at the
Heart of Sales Coaching
with People.ai

READ THE BLOG

Learn more

° Audience: Zoom Info T1 List, Operations, Function Exclusions
° Copy: https://docs.google.com/spreadsheets/d/1_7zT6hpFM7GqTYpzCd

ehOLavY-clOL4jIGgsp_91UBU/edit#gid=619653336
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Decision Sales Persona

1/17-1/30

° Slight decrease in performance but 1 lead generated.

people.di

Coach intelligently

with People.ai

READ THE CASE STUDY

° Audience: Zoom Info T1 List, Operations, Function Exclusions
° Copy: https://docs.google.com/spreadsheets/d/1_7zT6hpFM7GqTYpzCd

ehOLavY-clOL4jIGgsp_91UBU/edit#gid=619653336
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Purchase Sales Persona

1/17-1/30

° Slight decrease in performance but still got 1 lead.

people.qi

Empower

sales leader
coaching

GET A DEMO

Request Demo

° Audience: Zoom Info T1 List, Operations, Function Exclusions
° Copy: https://docs.google.com/spreadsheets/d/1_7zT6hpFM7GqTYpzCd

ehOLavY-clOL4jIGgsp_91UBU/edit#gid=619653336
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Al Sales Campaign

1/17-1/30

° Slight decrease in performance but still got another 19 leads! No Demo

Requests in A/B test.

people.qi

The future of Al for
sales 1s here.

Are you ready?

Learn more

° Audience: Zoom Info T1 List, Operations, Function Exclusions
° Copy: https://docs.google.com/spreadsheets/d/1_7zT6hpFM7GqTYpzCd

ehOLavY-clOL4jIGgsp_91UBU/edit#gid=619653336
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Discussion & Next Steps

° Continue running SaleAl
o Talk through SalesAl success (currently generating more than

half the leads) - budget, targeting, offer

o  Remarketing ads

° Reddit ads

NOW
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Questions?




